Approved by the Economics area on _______4/20/2018_______
		Accepted by the curriculum committee on _________

[image: NAU Logos_FCB-PRIM-281_RGB]







MASTER SYLLABUS
ECO 284 Principles of Microeconomics

Total Units of Course Credit: 3
Mode of Instruction (Face-to-Face, Blended, Online)

Prerequisites:  
[bookmark: _gjdgxs]        Courses: MAT 114 with a grade of C or better or Math Placement Test Results (ALEKS/MATHA 50+; MATHC 50+; PLACE 55+)

   Justification:  The graphic models used in this course are based upon algebraic, co-ordinate graphing and the economic concepts themselves are represented as dependent and independent variables within the framework of algebra.  Many activities such as consumer behavior and firms’ output, pricing and hiring decisions are represented as both algebraic functions in graphic models and as equations. Knowledge of algebra is the foundation skill for analyzing many economic decisions as these decisions lead to behaviors represented in graphs and equations.

I. Catalog Description:
Overview of a market economy; analysis of supply and demand; using graphical techniques; consumer behavior; production and costs; determination of prices in various product and resource markets; causes and consequences of income distributions; international economics. Letter grade only.

II. Course Purpose: 
This course is part of the FCB lower division Core Curriculum. The course provides an introduction to key concepts in microeconomics which are integral to all business majors.  The course is also part of the NAU Liberal Studies program offerings.
	
III. Course Learning Goals/ Outcomes: 
          Upon completion of the course students will be able to: 
· Demonstrate and illustrate with graphs how supply and demand, along with competition, determine the market price and output level. (Quantitative reasoning, critical thinking)
· Calculate various demand and supply elasticities and illustrate their use in market analysis. (Quantitative reasoning, critical thinking)
· Derive in graphic and conceptual terms the production and cost functions for firms in both the short and long run. (Quantitative reasoning, critical thinking, impact of technology)
· Explain how cost and revenue curves are derived and interact to yield a firm’s profit-maximizing output. (Quantitative reasoning, critical thinking, communication skills, impact of technology)
· Explain how firms determine how many inputs, and in particular the labor inputs, to employ when attempting to maximize profits. (Quantitative reasoning, critical thinking, communication skills, impact of technology)
· Explain the theory of labor markets and the issues of discrimination and cultural diversity on income distributions. (Valuing diversity, critical thinking, communication skills)
· Explain the theory of environmental externalities and other forms of market failures. (Impact of technology, environmental consciousness, critical thinking, communication skills, sustainability)
· Explain the concept of comparative advantage and apply it to issues in international trade. (Global awareness, critical thinking)

IV. Teaching Methods: 
Primary teaching methods for this course include class lecture, class discussion and assignments.    
Also included may be the use of computer-based instruction and lecture and some group work.

V. Assignments/ Assessments of Course Learning Goals/ Outcomes:
	Learning outcomes are assessed through a variety of mechanisms including midterm exams and a final exam.  Quizzes, homework, short papers and projects may also be used to assess the achievement of the learning outcomes in the course.

a) Mechanisms for Feedback to Students/Interaction Between Students and Professors: 
[required in all classes by AACSB]
Feedback to students involves at least two of the following components: written comments on student assignments and/or exams, individual oral feedback, class discussion about assignment or exam questions and online feedback.

b) Use of Technology and Information Systems 
Use of Learning Management Systems including online software products such as Aplia, MindTap, MyLab, etc. for homework, quizzes, and eTexts may be a requirement of the course.

c) Collaborative or Team Activities 
Team projects/assignments, while not required, may be a part of the course. 

d) Projects
Projects or papers may be required, ranging from short-term activities to semester-long assignments.

VI. Evaluation Tools & Grading System: 
	Different instructors will design the specific evaluation and assessment tools for each section to meet the following minimum requirements. Evaluation inputs will include at least two of the following: essays, graphing problems, simulations and objective tests (critical thinking, quantitative reasoning, impact of technology, outcomes 1-8).  The tests will be of an appropriate length depending upon the class session’s time schedule.  There may also be the use of quizzes that are in-class and homework assignments that may require computer access.  Significant written take-home assignments or other non-exam activities will be a part of the evaluation (critical thinking, quantitative reasoning, impact of technology, effective writing and possibly environmental consciousness or valuing cultural diversity).  The majority of the student’s letter grade will be the result of test scores. At least 50% of the course grade must be based on individual assessments. At least one evaluation must be returned to students prior to the last day to drop with a W.

VII. Course Readings & Materials: 
          A current text in microeconomics, and reliance on online materials as determined by the professor are required for this course.
		Examples of appropriate textbooks follow:
1) Microeconomics, 10th Ed by David Colander
2) [bookmark: _GoBack]Essentials of Economics, Principles of Microeconomics, and Macroeconomics  N Gregory Mankiw, Eighth Edition

VIII.           Course Content, Class Outline, and/or Tentative Schedule:

		Course Topics: 
		1.  Introduction to Economics and Economic Theorizing
		2.  The Production Possibilities Frontier and the Issue of Scarcity
		3.  Overview of Open and Closed Market Economies
4.  The Concepts of Market Supply and Demand and Their Graphs
5.  The Concept of Elasticity
6.  Consumer Demand Theory
7.  Production Theory
8.  Firm Costs in the Long and Short Run Periods
 9.   Market Structure and Price and Output Determination
10.  Supply and Demand in Factor Markets; Wage Determination
11.  Microeconomic Applications to Topical Issues
12.  Comparative Advantage and International Trade

IX.	Class Policies

a) Statement Regarding Academic Dishonesty
A zero tolerance on cheating is upheld in this course.  Penalties for materials that are turned in that have resulted from cheating and/or plagiarism will result in zero credit for that material or even stronger penalties depending on the nature of the offense and student names are reported to the FCB and the University.

b) University Policy Statements
http://nau.edu/OCLDAA/_Forms/UCC/SyllabusPolicyStmts2-2014/



General Knowledge and Management Skills*
	Note: Definitions provided on next page.
	Included in this class: Y/N
	Describe required graded work if applicable (include both exam and non-exam work)
	Indicate the extent to which the knowledge or skill area is represented in the course grade **

	Oral Communication
	N
	N/A
	N/A

	Written Communication
	Y
	All Exams, Projects and Homework
	No specific grade

	Analytic Skills
	Y
	All Exams, Projects and Homework
	100%

	Reflective Thinking
	N
	N/A
	N/A

	Ethics and Social Responsibility
	Y
	Market Structure Characteristics
	5%

	Global and Environmental Awareness
	Y
	Positive and Negative Externalities
	5%


	Multicultural and Diversity Understanding
	N
	N/A
	N/A

	Financial Theories, Analysis and Reporting
	N
	N/A
	N/A

	Integrated production and distribution of goods, services and information
	N
	N/A
	N/A

	Group and Individual dynamics in Organizations
	N
	N/A
	N/A




*Reflects AACSB 2013 Business Accreditation Standard 9.  The chart should not be included on the individual course syllabus. However, the minimum requirements as defined in this chart should be reflected in the course syllabus. The descriptions of graded work represent options for delivering the minimum requirement. However, a skill area may be included in the course, but not have a graded component (e.g., Students may work on an assignment in class as part of a team which may develop their understanding of group dynamics or analytical skills. But, they may be graded only on their understanding of the assignment topic—not on their group dynamic or analytical skills even though those skills may be developed).

** Minimal  2-5%....6-10%.....11-25%.....26-50%....51+% Extensive.   
     Note: Some areas may have 0% and the column total does not necessarily equal 100%.







DEFINITIONS FOR GENERAL KNOWLEDGE 
AND MANAGEMENT SKILLS AREAS *

Oral and Written Communication Skills
	Students learn to communicate effectively in written and oral formats for a variety of purposes, situations and audiences.

Ethical Understanding and Reasoning
	Students identify ethical issues and address the issues in a socially responsible manner.

Analytical Skills
	Students apply problem-solving processes, systems approaches and both qualitative and quantitative data analysis to solve organizational problems.

Information Technology
	Students use current technologies in business and management contexts.

Interpersonal Relations and Teamwork
	Students work effectively with others and in team environments.

Global and Environmental Awareness 
	Students learn to make decisions that reflect the variations in the external environment including political, legal, economic, governmental, cultural and technological issues around the world.

Multicultural and Diversity Understanding
	Students learn to identify dimensions of cultural difference and be able to demonstrate cultural understanding and flexibility.

Reflective Thinking
	The student is able to understand oneself in the context of society.

Application of Knowledge
	Students translate knowledge of business and management into practice.


*Reflects AACSB 2013 Business Accreditation Standard 9
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